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A TAX SEASON I’D RATHER FORGET
Looking back on this past tax season, I can see now 
that the several unforseen calamities we experi­
enced in January, and the events that ensued, actu­
ally provided some food for thought about small 
firm practice that might interest other practitioners. 
I am sure others have had similar experiences and, 
perhaps, have some ideas on dealing with these sit­
uations that they would like to share.
The meltdown
On January 11 we were hit with a power sag which 
was followed immediately with a power surge. Our 
three-year-old uninterrupted power supply unit 
(UPS) bit the dust. As a result, our file server (which 
was only three months old) was fried. We lost the 
hard drive, the motherboard, and the monitor.
The good news is that our UPS had a warranty 
which should not only cover the cost of a new UPS, 
but also replacements for all the equipment that 
was damaged, plus the cost of the certified Novell 
engineer (CNE). The bad news is that when our UPS 
was tested, it checked out as fully operational, and 
so we are in dispute.
The other good news is that our nightly unattend­
ed backup enabled us to restore everything, and the 
only data that was lost was about two hours of work 
that had been done that morning before the "event.” 
The bad news here is that we lost four days of being 
able to work on client matters, while everything was 
being put back together.
Getting back to business
Novell settings apparently do not restore from the 
tape backup, and so the entire Novell configurations 
had to be reinstalled and re-input. It was all docu­
mented, but the time loss was incredible. The war­
ranty, of course, does not cover the loss of time.
What would I do differently? Well, I will most 
likely be adding a mirrored hard drive for the serv­
er, that can be swapped should another, similar 
event ever occur. Other than that, I would be inter­
ested in hearing how other practitioners have dealt 
with computer disasters, or better yet, how they 
avoided them.
Too much, too late
We went through a major computer conversion dur­
ing the late fall. It has gone extremely well, but there 
have been some important lessons. We had waited 
until after October 15 to do the conversion because 
we did not want to take the time to install the old 
1040 software on the new equipment. If I had it to 
do over again, however, I would err on the side of 
installing the old tax software on the new system 
during the summer months, so that we could have 
had an earlier start on the entire conversion.
Although I am pleased with our software selec-
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tions, the learning curve, particularly for the sup­
port staff, has been large. We switched nearly every 
application in the office, and in some cases, 
obtained DOS versions from companies which indi­
cated their WIN 95 versions would be released this 
summer (that is, they were skipping the Windows 
3.1 step).
Our idea was to switch to their DOS product to 
increase our familiarity, and so that our files would 
more readily convert to the WIN 95 release. (We 
negotiated free upgrades for when the WIN 95 ver­
sion comes out.) Perhaps when all is said and done, 
this will prove to have been the right decision. What 
we have found, though, is that while we are enjoying 
the productivity and consistency of Windows in 
most of our applications, we are bogged down by the 
slower DOS engines of some of the other products.
As if that weren’t enough
More time was lost during tax season due to staff ill­
ness, bad weather, and a death in the family, fol­
lowed by the passing of four friends. These are 
events which were certainly outside our control. 
Still, although the time lost was significant, I am 
confident its impact was minimized through the 
versatility, flexibility, and determination of a high- 
quality staff and our being able to work electroni­
cally via portable computers, modems, FAX, and E- 
MAIL.
We certainly hope we have had our share of tax 
season calamities and that we are fully “immu­
nized” for years to come! Thank heavens it is leap 
year. That extra day in February came in handy!  
—by Bea L. Nahon, CPA, Bea L. Nahon, CPA, P.S., 
914-140th Avenue N.E., Suite 200, Bellevue, 
Washington 98005, tel. (206) 641-5144, FAX (206) 
562-0093, E-MAIL 103106.3011@compuserve.com
Editor’s note: Readers are encouraged to share infor­
mation on computer disasters—how to recover from 
one, how to minimize the damage, and so on, with 
Ms. Nahon. Suitable material may be used for a 
future article.
PCPS Advocacy Activities
PCPS Town Hall Meetings
The private companies practice section (PCPS) is 
sponsoring a series of "Town Hall Meetings” for its 
members, this year. The meetings will be held in 
selected cities across the country, with the idea of 
engaging practitioners in informal discussions 
about the benefits of PCPS membership, areas of 
interest and concern in the CPA profession, and 
about PCPS’ continuing role in assisting firms.














Video on assurance services for member firms 
The AICPA special committee on assurance services 
has developed a video that describes the progress to 
date on proposed new assurance services.
To help keep PCPS members informed of the 
changes taking place in the area of assurance ser­
vices, the PCP executive committee plans to pur­
chase 8,000 copies of the video and distribute one 
copy free of charge to each PCPS member firm.
The video will be accompanied by a letter from 
the chairs of the PCP executive committee and the 
special committee on assurance services briefly 
describing the latter committee’s work.
Listing in the “Firm on Firm Review Directory” 
This month, reviewers and managing partners in 
PCPS firms will receive information for listing their 
firms in the annual "Firm on Firm Review 
Directory.” Listing—which is voluntary—costs $150.
The directory of qualified reviewer firms is dis­
tributed to the approximately 45,000 firms enrolled 
in the AICPA practice monitoring programs.
For further information, call Barbara Vigilante at 
the Institute, tel. (800) CPA-FIRM. 
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Highlights of Recent Pronouncements
GASB Statement of the Governmental 
Accounting Standards Board
No. 30 (February 1996), Risk Financing Omnibus
□ Amends GASB Statement no. 10, Accounting and 
Financial Reporting for Risk Financing and 
Related Insurance Issues, for public entity risk 
pools and for state and local governmental enti­
ties other than pools.
□ For public entity risk pools:
1) Modifies the method for calculating a premium 
deficiency;
2) Requires recognition of a premium deficiency 
liability and expense for the amount by which 
the premium deficiency exceeds unamortized 
acquisition costs;
3) Requires disclosure in the notes to the financial 
statements about the type of reinsurance or 
excess insurance coverage for certain claims 
costs;
4) Requires presentation of gross, ceded, and net 
premiums and claims costs in the ten-year rev­
enue and claims development information;
5) Provides that claims development information 
should be reported consistently on an accident­
year basis, a report-year basis, or a policy-year 
basis;
6) Allows presentation of additional percentage 
information.
□ For entities other than pools:
1) Includes specific, incremental claim adjustment 
expenditures/expenses and estimated recoveries 
(such as salvage and subrogation) in the deter­
mination of the liability for unpaid claims;
2) Requires disclosure of whether other claim 
adjustment expenditures/expenses are included 
in the liability for unpaid claims.
□ Applies to all state and local governmental entities.
□ Effective for financial statements for periods 
beginning after June 15, 1996. Earlier applica­
tion is encouraged.
Statements on Auditing Standards
No. 79 (December 1995), Amendment to Statement 
on Auditing Standards No. 58, Reports on Audited 
Financial Statements
□ Amends SAS no. 58, Reports on Audited Financial 
Statements, to eliminate the requirement that, 
when certain criteria are met, the auditor add an 
uncertainties explanatory paragraph to the audi­
tor’s report.
□ Clarifies and reorganizes the guidance in SAS no. 
58 concerning emphasis paragraphs, uncertain­
ties, and disclaimers of opinion.
□ Effective for reports issued or reissued on or 
after February 29, 1996. Earlier application is 
encouraged.
No. 78 (December 1995), Consideration of Internal 
Control in a Financial Statement Audit: An 
Amendment to SAS No. 55
□ Amends:
1) SAS no. 55, Consideration of the Internal 
Control Structure in a Financial Statement 
Audit, to recognize the definition and 
description of internal control contained in 
Internal Control—Integrated Framework, pub­
lished by the Committee of Sponsoring 
Organizations of the Treadway Commission, 
to provide timely and useful guidance to 
auditors;
2) SAS no. 1, section 110, Responsibilities and 
Functions of the Independent Auditor,
3) SAS no. 70, Reports on the Processing of 
Transactions by Service Organizations;
4) SAS no. 60, Communication of Internal Control 
Structure Related Matters Noted in an Audit.
□ Effective for audits of financial statements for 
periods beginning on or after January 1, 1997, 
and for service auditor’s reports covering descrip­
tions as of or after January 1, 1997. Earlier appli­
cation is encouraged.
Statements on Standards for 
Attestation Engagements
No. 6 (December 1995), Reporting on an Entity’s 
Internal Control Over Financial Reporting: An 
Amendment to Statement on Standards for Attestation 
Engagements No. 2
□ Amends Statement on Standards for Attestation 
Engagements No. 2, Reporting on an Entity’s Internal 
Control Structure Over Financial Reporting.
□ Conforms the description of elements of an enti­
ty’s internal control to the components of internal 
control contained in SAS no. 78, Consideration of 
Internal Control in a Financial Statement Audit: 
An Amendment to SAS No. 55, and Internal 
Control—Integrated Framework.
□ Effective for an examination of management’s 
assertion when the assertion is as of or for the 
period ending on December 15, 1996, or there­
after. Earlier application is encouraged.
Practicing CPA, August 1996
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Statements of Position
No. 95-5 (December 1995), Auditor’s Reporting on 
Statutory Financial Statements of Insurance Enterprises 
□ Supersedes SOP 90-10, Reports on Audited 
Financial Statements of Property and Liability 
Insurance Companies.
□ Amends:
1) Chapter 9, “Auditor's Reports," of the AICPA 
Audit and Accounting Guide Audits of Property 
and Liability Insurance Companies;
2) Chapter 11, “Auditors’ Reports,” of the AICPA 
Industry Audit Guide Audits of Stock Life 
Insurance Companies.
□ Discusses:
1) Matters auditors should include in their reports 
when issuing limited or general distribution 
reports on statutory financial statements;
2) Matters auditors should evaluate when consid­
ering issuing limited distribution reports on 
statutory financial statements;
3) Auditor’s reporting on the statutory financial 
statements of mutual life insurance enterprises.
□ Effective for audits of statutory financial statements 
for years ended on or after December 31, 1996.
GASB Interpretations
1) Public entity risk pools with transfer or pooling 
of risk to report capitalization contributions 
received as liabilities if a return of those contri­
butions is probable;
2) Public entity risk pools without transfer or 
pooling of risk to net capitalization contribu­
tions with other amounts and report assets or 
liabilities, as appropriate.
□ Effective for financial statements for periods 
beginning after June 15, 1996. Earlier application 
is encouraged.
No. 3 (January 1996), Financial Reporting for 
Reverse Repurchase Agreements
□ Clarifies the reporting requirements for reverse 
repurchase and fixed-coupon reverse repurchase 
agreements (together referred to as “reverse repur­
chase agreements”) in GASB Statement no. 3, 
Deposits with Financial Institutions, Investments 
(including Repurchase Agreements), and Reverse 
Repurchase Agreements.
□ Provides guidance for reporting reverse repur­
chase agreement balances and transactions among 
participating funds in investment pools and for 
disclosing whether the maturities of the invest­
ments made with the proceeds of the agreements 
generally match the maturities of the agreements.
□ Effective for financial statements for periods 
beginning after December 15, 1995. Earlier appli­
cation is encouraged.
No. 4 (February 1996), Accounting and Financial 
Reporting for Capitalization Contributions to Public 
Entity Risk Pools
□ Clarifies the application of GASB Statement no.
14, The Financial Reporting Entity, and no. 10, 
Accounting and Financial Reporting for Risk 
Financing and Related Insurance Issues, to capital­
ization contributions to public entity risk pools.
□ Applies to capitalization contributions made to 
and received by public entity risk pools—both 
with and without transfer or pooling of risk.
□ Requires:
1) Entities to report capitalization contributions 
made to public entity risk pools with transfer or 
pooling of risk as deposits if a return of those 
contributions is probable;
2) Entities to continue to report capitalization 
contributions to public entity risk pools with­
out transfer or pooling of risk as deposits or 
reductions of claims liabilities.
□ Provides guidance for public entity risk pools that 
make capitalization contributions to other pools 
(such as excess pooling arrangements) in which 
they participate.
□ Requires:
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Statements on Quality Control Standards
No. 3 (May 1996), Monitoring a CPA Firm’s 
Accounting and Auditing Practice
□ Provides guidance on how a CPA firm imple­
ments the monitoring element of a quality control 
system in its accounting and auditing practice.
□ Effective for a CPA firm’s system of quality con­
trol for its accounting and auditing practice as of 
January 1, 1997.
No. 2 (May 1996), System of Quality Control for a 
CPA Firm’s Accounting and Auditing Practice
□ Supersedes Statement on Quality Control 
Standards No. 1, System of Quality Control for a 
CPA Firm, and its interpretations.
□ Provides that a CPA firm shall have a system of 
quality control for its accounting and auditing 
practice and describes elements of quality control 
and other matters essential to the effective design, 
implementation, and maintenance of the system.
□ Effective for a CPA firm’s system of quality con­
trol for its accounting and auditing practice as of 
January 1, 1997.
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Your Voice in Washington
Small business tax breaks ahead
Good news for small business! A set of tax breaks 
aimed at small business is included in legislation 
passed by the House and Senate to increase the 
minimum wage. President Clinton said he will sign 
the bill, H.R. 3448. At press time, only minor differ­
ences between the House and Senate versions of the 
bill remained to be resolved.
H.R. 3448 includes provisions that would 
increase the amount businesses can deduct for 
equipment purchases, create a pension plan for 
use by small businesses that would be free of the 
numerous reporting requirements presently 
required to qualify for tax savings, and loosen 
requirements for electing S corporation status. In 
addition, the Senate added a provision to expand 
tax-deferred IRAs.
H.R. 3448 also extends the targeted jobs tax cred­
it (now called the work opportunity tax credit), the 
exclusion for employer-provided educational assis­
tance at the undergraduate level, and the federal 
unemployment tax exemption for alien agricultural 
workers. The AICPA has long advocated the need for 
pension simplification and modification of sub­
chapter S.
Update on Taxpayer Bill of Rights 2
As reported in the June Practicing CPA, the Senate is 
trying to follow the House’s lead in giving taxpayers 
new weapons with which to defend themselves 
when dealing with the IRS.
The package, the Taxpayer Bill of Rights 2, which 
is strongly supported by the AICPA, has been stalled 
since the end of April when Senator Phil Gramm (R- 
TX) attempted to use the bill as a vehicle to repeal 
the 4.3-cents-a-gallon federal gas tax imposed in 
1993 to help reduce the federal deficit. Last year, a 
similar taxpayer rights measure died because it was 
packaged with the balanced-budget bill vetoed by 
President Clinton.
Fiscal year 1997 budget
Tax cuts are being considered as part of the fiscal 
year 1997 budget process. The chance of major cuts 
being enacted by this Congress seems slight, howev­
er, because of the two parties’ continuing divisive 
debate about how extensive a role the federal gov­
ernment should play in Americans’ lives and how 
services should be delivered.
This time, the GOP has separated tax cuts from its 
plans to reduce Medicare, Medicaid, and welfare 
spending, but its package, with a $500-per-child 
family tax credit for couples making up to $110,000 
a year, is almost certain to be vetoed. 
Conference Calendar
National Governmental Accounting and
Auditing Update Conference
August 5-6—Washington Renaissance Hotel, 
Washington, DC
September 12-13—Squaw Peak Hilton, 
Phoenix, AZ
Recommended CPE credit: 16 hours
National Advanced Litigation Services 
Conference
September 30-October 1—New Orleans
Marriott, New Orleans, LA
Recommended CPE credit: 16 hours
National Auto Dealership Conference
October 21-22—The Pointe Hilton at South 
Mountain, Phoenix, AZ 
Recommended CPE credit: 16 hours
National Governmental Training Program
October 21-23—Sheraton Music City, 
Nashville, TN 
Recommended CPE credit: 24 hours
Tax Planning with Retirement Assets
October 30—JW Marriott, Washington, DC 
Recommended CPE credit: 8 hours
National Federal Tax Conference
October 31-November 1—JW Marriott, 
Washington, DC
Recommended CPE credit: 16 hours
Credit Unions Conference
November 6-8—Hotel Del Coronado, 
San Diego, CA
Recommended CPE credit: 16 hours
National Conference on Banking & Savings 
Institutions
November 7-8 (Nov. 9 optional workshop 
session)—Grand Hyatt, Washington, DC 
Recommended CPE credit: up to 24 hours
Annual Conference on the Securities Industry 
November 12-13—Vista Hotel, New York, NY 
Recommended CPE credit: 14 hours
National Business Valuation Conference 
November 17-19—The Pointe Hilton Resort 
at Tapatio Cliffs, Phoenix, AZ 
Recommended CPE credit: 16 hours
To register or for more information, contact 
AICPA Conference Registration, tel. (800) 862- 
4272, menu no.3, submenu no. 1.
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There’s Gold in Your Client Treasure 
Chest (Part 3)
The May and June issues of the Practicing CPA cov­
ered building client loyalty and providing more ser­
vices through cross-selling and cycle-selling. This 
part of my article will deal with how to obtain qual­
ity clients from referrals.
Referrals lead to quality clients
If you could replicate your twenty best clients over 
the next two or three years, what would this mean 
to your practice? No doubt, it would add consider­
ably to your success. We all know that one of the 
most successful ways to obtain quality clients is 
through referrals from our best clients. These refer­
rals don’t always materialize as regularly as we 
would like, however.
Most referrals come from delighted clients. These 
are clients who are extremely satisfied with your 
work and service, who have a sense of loyalty to 
you, and are confident your work will reflect well on 
them.
The first order of business in referral develop­
ment, then, is to make sure your twenty best clients 
are, in fact, delighted. To turn good clients into 
delighted clients will require you to regularly com­
municate with and visit them. This is the only way 
to really learn about their problems and develop a 
referral relationship.
It is important during visits or other communica­
tion not to convey a message that you are over­
worked. If you are late completing client work, or if 
you seem harried during phone calls or visits, even 
the most delighted client will not want to refer busi­
ness to you for fear of burdening you still further.
If you know you have delighted clients, but they 
don’t regularly send you business, be direct and ask 
them for referrals. CPAs often say they don’t want to 
pressure clients by asking, for fear that they’ll make 
them feel uncomfortable. Clients are focused on 
their own problems, however. Referring business is 
probably not paramount on their minds. And when 
you don’t ask, clients probably think you are not 
interested, anyway. So, let clients know you would 
like their help.
When you ask for a referral, provide a profile of 
the type of client you want, or even provide the 
name of a specific target. You can suggest the 
names of clients’ customers, suppliers, bankers, and 
lawyers. Spending the few minutes it takes to ask 
clients for specific referrals can be far more effec­
tive than attending any number of Chamber of 
Commerce mixers.
As part of a practice development program, I ask 
CPAs to identify and cultivate twelve in-depth 
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referral relationships. (You can do the same.) 
Count the referral sources who presently send you 
at least one quality client per year. If there are 
fewer than twelve such referral sources, take steps 
to cultivate more. When you do this, you will be 
amazed at how your practice development oppor­
tunities grow. 
—by Troy A. Waugh, CPA, Waugh & Co., P.O. Box 
1208, Brentwood, Tennessee 37024-1208, tel. (615) 
373-9880, FAX (615) 373-9885
Questions for the Speaker (Thoughts 
on overcoming price resistance)
If a prospective client seems only interested in price, 
what is a good way to overcome this? A participant 
at a practice management conference asked this 
question. Articles in the December 1992 and 
January 1993 issues of the Practicing CPA contained 
suggestions for dealing with audit fee resistance. 
Here, two of our editorial advisors respond to the 
practitioner’s question.
W. Thomas Cooper, a Louisville, Kentucky, CPA, 
says, “If I am interviewing a prospective client who 
seems only interested in price, I have no interest in 
that person as a client. Rarely do I ever give a range 
of fees, especially in the case of a not-for-profit 
client."
Mr. Cooper points out to prospects that the CPA 
firm is in the business of selling accounting, tax, 
and consulting services for a profit, and that they, as 
clients, will have to decide whether there is a cost­
benefit to their companies. Mr. Cooper's advice to 
the practitioner who asked the question: “Be proud 
of what you are doing. Sell A Cadillac, not a 
Chevrolet.”
Abram J. Serotta, an Augusta, Georgia, practi­
tioner, believes that to be effective, a proposal 
should stress the features and benefits of using a 
particular CPA firm, and that price should be the 
last item listed.
Mr. Serotta is of the opinion that if a CPA firm 
believes price is the only way to attract clients, the 
partners must decide whether a particular price is 
acceptable within their practice philosophy. Then, if 
the firm is willing to take a risk, the proposal should 
be limited to specific services outlined, and it 
should be made clear that any additional services 
will be billed on a separate fee basis.
Mr. Serotta points out that it is important to noti­
fy the client of any deviation from the limited bid 
proposal and to make sure additional services are 
billed. 
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Surfing the Net Without Wiping Out
If you had searched for “accounting” in the World 
Wide Web about a year ago, you would have found 
only a handful of sites. Today, it is a different story. 
A growing number of CPA firms find the Web suit­
able for
□ Recruiting. A Web page is an excellent way 
for potential clients and employees to check 
out a firm in a low-pressure setting.
□ Advertising. A Web page is a cheap way to 
advertise twenty-four hours a day, seven days 
a week. In addition, an interesting page 
might attract the type of people who normally 
ignore television advertisements.
□ Image enhancement. A Web site will help place 
your firm among the technologically advanced 
with a smaller investment than other efforts 
require.
If you want to take advantage of the World Wide 
Web but don’t know how, the Web site thelist.com is 
a comprehensive list of Internet access providers. 
(Ask someone who already has access to supply 
this.) Choose a company with the resources and 
desire to keep up with constant changes. The 
Internet is expanding quickly, so your provider will 
need this ability.
Next, you need to pick a browser. A browser sim­
ply takes all the files you have accessed through the 
Internet and translates them into recognizable text 
and images. The leading browser in the market right 
now seems to be Netscape’s, which combines a low 
price with high capability.
Designing a Web page
Depending on your desired level of involvement, 
there are several possibilities for setting up a Web 
page. There are businesses you can engage to do 
everything for you for a fee. If you have the time and 
creativity, however, I suggest you play a more active 
role in the creation of your firm's Web site.
Hypertext Markup Language (HTML) is the cur­
rent programming language for the World Wide 
Web. It is simpler than most computer languages, 
and there are HTML editors available to do much of 
the hard work.
The Web Wizard Duke of Url (www.halcyon. 
com:80/artamedia/webwizard/) will help you set up a 
simple Web page. Then, an HTML editor will allow 
you to modify the page on the hard drive, and con­
duct periodic tests through a browser so you know 
exactly what the page will look like on the Web.
Hot Dog Pro is probably the best editor available 
and costs about $100. WordPerfect’s Internet 
Publisher (wp.novell.com/elecpub/inttoc.htm) and 
Microsoft Word’s Internet Assistant (www.microsoft. 
com/msoffice/msword/intemet/ia/) are simple editors 
that work directly with your word processor to create 
HTML codes.
If you decide to design a Web page yourself, here 
are a few tips.
Don’t buy a book. The power of the Internet is 
the accessibility of free information. You will find 
all you need (including HTML editors, graphics pro­
grams, and tutorials) by simply surfing the Net for 
HTML and Web page information. (See Doc’s 
Toolkit at netmar.com/users/doc/webdev.html and 
Joe Bums’ tutorials at www.cs.bgsu.edu/~jburns).
Ask a student for help. It is commonplace, 
today, for a university student to have at least a sim­
ple homepage on the Web and a minimal under­
standing of HTML. That’s all you need to get start­
ed. Find a student with time on weekends to help set 
up the site and keep it up-to-date over the next cou­
ple of years. This will be much cheaper than hiring 
a professional Web design company and will help 
ensure your participation in the process.
Don’t get frustrated. I mentioned that HTML is 
a relatively simple programming language, but your 
Web page will still essentially be just that—a pro­
gram. Initially, the images may not stay where you 
want them, and you will probably feel limited as to 
what you can do. Stay with it, however, and use 
your imagination.
Shop around for ideas. Look at other organiza­
tions’ Web sites to get some ideas. There’s a handy 
function on your browser called “reveal source 
code” that shows you the HTML code of the page 
you are visiting. This can enable you to study how 
others organize information and help you deter­
mine the characteristics you would like your site to 
possess.
Give people a reason to return. Your site needs to 
have something that people can't find elsewhere. For 
example, Northwestern Mutual (www.northwestern
mutual.com) has a life expectancy quiz visitors can 
fill out. Coca Cola, Inc. (www.cocacola. com) changes 
the front page of its Web site daily with a humorous 
anecdote. And CNN (www.cnn.com) has a daily quiz 
on current events. Such features are a challenge to 
set up but can make all the difference as to whether 
people revisit your site.
Don’t make the page too complicated. Text is 
often better than graphics because too many large 
images will keep visitors with slower Internet con­
nections from visiting your site. Make the organiza­
tion of your Web site easy to follow. Provide a simple 
map with a lot of hypertext links throughout the site.
Now you are on the Web...
Well, almost. But this is the easy part. You need to 
get all your HTML codes and images from your
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hard drive onto the server of your Internet access 
provider so people worldwide can make use of the 
information. Your access provider will inform you 
of the process, which is generally through File 
Transfer Protocol (FTP). FTP works like a Windows 
File Manager, but between computers connected via 
the Internet.
But does anyone know you are there?
Probably not. There are two good ways to make 
yourself known on the World Wide Web:
Get a domain name. It is easier to remember 
www.microsoft.com than www.inter.net/~users/busi 
ness/computer/microsoft/index.html but your initial 
address (or URL) will probably look more like the lat­
ter. To change this, check with thelist.com for avail­
able domain names (they cost about $50 to register) 
and request your Internet provider host the name.
Register with the search engines. This will 
allow potential visitors to find you by searching for 
“accounting Oklahoma” or whatever. Most search 
engines put the text from your Web site and key­
words in a searchable database and will bring up 
your site if the search query matches your informa­
tion closely enough. Registering with www.subm.it- 
it.com will get your Web page on several search 
engines. There is also the opportunity for paid 
advertising through services such as The Postmaster 
(www. netcreations. com/postmaster/).
Once your Web site is set up, it will be there for all 
the world to visit without any more effort on your 
part. There is always room for improvement, how­
ever. Innovations such as Javascript, frames, CGI 
scripting, animation, audio, and simply your desire 
to provide up-to-date information will give you an 
opportunity to keep your Web site alive as a pioneer 
on the Information Superhighway.  
—by Justin Hill, 1010 South 200 East, Rexburg, 
Idaho 83440, tel. (208) 356-7495, FAX (208) 356- 
3689, E-MAIL slckO@cc.usu.edu
Editor’s note: Mr. Hill is an accounting student at 
Utah State University in Logan, Utah. He has created 
several Web sites, including this one, his own: 
http://cc.usu.edu/~slckO/index.html
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